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Image as presence.
Obijects as carriers of weight
and desire.

Tiffany & Co. — Jo Malone
Loewe — Baccarat — Sybilla
Museo Reina Sofia
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Gravity refused. Figure implied.

Loewe x Peugeot | Golf Tournament Capsule Art Direction Ph: Paul Graves, Ag: BaseDesign



From sketch to stone. Earth, sea, land, sky —
forms in translation. Watercolor as movement,
craft as emergence.

Tiffany & Co. Blue Book ‘Colors of Nature’ Art Direction — Still + Motion Ph: Greg Delves, Sty: Noemi Bonazzi


https://www.guillerodriguez.com/video/tiffany_colorsofnature.mp4

Land, sea, earth, sky — the same four elements,
reorganised for every screen.

Tiffany & Co.

TIFFANY&CO.
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Colors of Nature

The 2021 Blue Book Collection

Colors of Nature is a mesmerizing journey through
nature’s most vivid chromatic displays. Masterful high
jewelry and Jean Schiumbergers visionary creations
unite in a palette of rare colored gemstones and
sparkling diamonds that transform the elemental into
something far more extroordinary.

TIFFANY NEWSROOM.
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TIFFANY&CO.
COLORS OF NATURE

TIEFANY NEWSROOM

TIFFANY & CO.

COLORS OF NATURE

TIFFANY & CO.

COLORS OF NATURE

Blue Book ‘Colors of Nature’

It took over a year
to curate this palette
of spinels.”

~Victoria Wirth Reynolds, Tiffany & Co,
Chief Gemologist & Vice President, High [ewelry
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cad-turning designs are
nspired by the world above: a collage
of the colors found in everything
from sunsets and sunrises to winged
creatures that inhabit the sky and the
transformations birds make as they go
from nest to new heights.

ollows this versatile brooch to be worn in four wing

t evoke the motion of flight.

Art Direction — Microsite

Ph: Greg Delves/Grant Cornett, Sty: N. Bonazzi, lll: W. Kim



Cast bodies — suspended, gripped, spilled.

Intertwinements Art Direction Ph: Koki Sato, Guillermo Rodriguez



An 80-page object designed for touch as much as
sight. Structured in five movements — from image
to craft, surface to index.

THEEANY &L,

Tiffany & Co. Blue Book ‘Jewel Box’ Art Direction — Catalogue Design Ph: Kate Jackling, Styling: Noemi Bonazzi



Process as transformation. Fire, water, metal.
Craft in dialogue with sculpture.
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[TFFANY & CO.

Tiffany & Co. X Fendi Craftmanship Art Direction — Making-of Film Vid: Max Lipka


https://www.guillerodriguez.com/video/tiffany_fendi.mp4

A campaign conceived as a unified visual world.
From image to environment, every element follows a
single language of clarity and restraint.

Live Brillianthy.

Live Brilliantly.
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Baccarat ‘Live Brilliantly’ Ad Campaign Art Direction — Graphic Design Ph: Lachlan Bailey, Ag: Noé & Associates
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A two-volume object conceived with architectural clarity.
Image, abstraction, and information structured into a restrained,
sculptural presence.

Baccarat ‘Live Brilliantly’ Catalogue Art Direction — Graphic Design Ph: Pete Deevakul, Steve Dunwell, Ag: Noé & Associates



Macro and fragment aligned through composition.
A drawn intervention binds image and structure
into a single visual field.
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Jo Malone ‘The Bloombury Set’ Graphic Design Ph: Tim Walker



Two image blocks, one system. The still life
establishes the language; the figure work extends
it across scale and narrative.
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Jo Malone ‘Crazy Colourful Christmas’ Art Direction — Graphic Design Ph: Dan Tobin Smith, Tim Walker



A body parsed by panels, then by scissors.

Surface magazine No.105 — ‘Deep Cuts’ Art Direction Ph: Sarah Silver, Sty: Justin Min, Ag: Noé & Associates



A deconstructed jewel collage on the cover sets
the tone for the first loose-bound Blue Book in the
history of Tiffany & Co. Splits of iconic high jewelry
juxtapose craftsmanship and raw materials.

Tiffany & Co. Blue Book ‘Four Seasons of Tiffany’ Art Direction — Catalogue Design Ph: Grant Cornett, Sty: Noemi Bonazzi



From glyph to grid. One mark, six surfaces.
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Assingle glyph becomes a collecti

fany obsession

s, pendants, an
objects that play with the mark’s inherent duality. Naughty & \ i
Nice. Fire & Ice. The character as protagonist.
Discover the Ampersand Collection » _—I’

Nice & naughty

against cool; Nice & Naughty plays virtue against mischief.
o s NCe S

Two charms, two states. The Fire & Ice pendant layers warmth
ch combination is yours to compose. '
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Shop the collection »
.

Fire and Ice L

¢

Opposites held on a single chain. The & is the hinge — between
warmth and cold, desire and restraint. Wear one side or both.

Shop Fire & Ice »
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Tiffany & Co. ‘Ampersand collection’
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Art Direction — 360

TUESDAY JUNE 22. 8PM

Tiffany & Co.
FIFTH FLOOR 727 FIFTH AVENUE
NEW YORK

RVSP
XXX XXX@TIFFANY.COM

‘This invitation is non-tranferable.
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TIFFANY & CO.

lll: Christoph Niemann




A ritual object built around unveiling.
lllustrated charms, suspended and sequenced,
transform Schlumberger creatures into tactile
fragments of ornament.

Tiffany & Co. Advent calendar x Jean Schlumberger Art Direction — Packaging lll: Anthony Burrill



Graphic restraint. Still life and portrait in quiet
balance. A nod to Phoebe Philo-era Celine.

Tiffany & Co. Eyewear Fall 2021 Art Direction — Still & Motion Ph: Raymond Miier, Sty: Elissa Santisi



Bloom, bottle, and graphic —
held at the same intensity.

RICH. RARE. RITUALISTIC.
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Jo Malone ‘Cologne Intense’ Graphic Design Ph: Mitch Feinberg



A study in cleansing as image and ritual.
Intimacy and repetition construct a quiet system
of care.

clinique.com Can gentle cleansing really
be effective? Even Clinique’s
gentlest soaps sweep away grit
and pollution.

wooanbiulo

clinique.com © Clinique Laboratories, LLC
clinigue.com © Clinique Laboratories, LLC

CLINIQUE

CLINIQUE CLINIQUE

Allergy Tested.100% Fragrance Free. Allergy Tested.100% Fragrance Free.

Clinique ‘All About Clean* — Concept Campaign Art Direction — Visual Concept Ph: Karen Collins



The iconic Tiffany box and shopping bag as
sculptural art objects within an immersive gallery-
like setting, emphasizing materiality,

scale, and form.

Tiffany & Co. New Store Opening

Art Direction — Print / OOH Ph: Charly Gosp



A choreography of instinct.

Lavand Campaign Art Direction & Film Direction & Camera: Guillermo Rodriguez


https://www.guillerodriguez.com/video/lavand.mp4

Packaging conceived as garment — a wrapping
system performed as ritual.

Sybilla All-in-One Packaging Concept Creative Direction — Packaging Design Ag: Base Design



